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Situation of the industry operations in the 1% half of 2023, and current predictions for the 2 half of 2023
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20233 =X HAMY Olsr

Results from current survey — June 2023 Results from previous survey — January 2023
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| I I
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Seeoeekiocdt Impact of - Ms"“""'f_":‘ E—— from within Sustainability 1 Covid-13 Stakehalders -
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Finance Human  Busine Reo wsponding to Mew |m.nm4 '.'Ir!unl'l'hlrlu Intarnet
Resources cmer Diigital
.&mnnmrm mg uluzr.um Products (
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(multiple answers possible)

B =X HAARIY] 35 5 MY

5 5EIZH I FAMRIY 20 71 2 YHS 0 HOR oS 248 S0IE A1 HalE
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JoiE S, SF, Ol S0IN Y 2002 BH
Of 5% ‘CIXIZar 7 HIXLIA JH0| 2 ES O
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68%
54%
45%
o
30% 28%
20%
5%
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Changing Staffing Digitalization Climate-related (De)globalisation = Diversity, Equity Other
customer regulations & Inclusion
expectations related regulations
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Results from previous survey - June 2022 Results from current survey - June 2023

Added digital services / products around our existing _ 64%
exhibitions (like apps, digital advertising, and digital signage) _ 65%

I 55
I 49°%

I ::
— P

I 27
I 327

I 21%

Changed internal processes and workflows In our company
into digital processes

Developed a digital / transformation strategy for the whole
company

Developed a digital / transformation strategy for individual
exhibitions / products

Created a designated function in the upper/top management

(like a CDO, Head of Digital, etc.) _ 16%,

Launched digital products not directly related to existing I 21

exhiitions — Y
| EBA

Other

7

B 2H MAMI YN Al

SR ARIIOIA A7} DIXH= SE0l CHoHA ZARBE| 1o FAIME LY Cigist HIZLIA ESOIA
QIZAISO| DIXE HSO| Chall MSEMS AL

A MPIMOR, Alo| WOl Jhy 2 ¥ we X0 OAEs HA AfE ‘¥, 0P
D BA' (62%), U U I (58%) T2 OMIE RIE (45%), ‘U2 RS (40%) 2O
UEIHOD 3 XIOAE T XI%0l Hio) 443 AI9 AFR0| HE O motsirt

b
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=M FALLEA dEY Al

Potential impact on exhibitions and current use of “generative Al” applications
like ChatGPT and others

WLl sffect the industry We already use
Sales, Marketing and I <2
Customer relations _ Foeg
Ressarch & Development IR -
A45%
Event production I
Human Resources -_ 40%
T

Finance and Risk e
management - 7o

I o
Other support functions - - N

-
Other . P

I 5+
e —

oo

2 IH HAIL| HE
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HA2 21%E 7|SotU.
T2L0= MY UE OMES 5240 ZXEUCH 2F UH O|HMEZ HE M0 O

A0lets SHOI TAQ 68%E /IS0,

=

Format Of exhibitlons |n the Coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not
T s ical? 3%, 109 18Y 669
irtual” events replacing “physical” events 39, 10% % %
A push towards “hybrid” events, more digital elements at events 12% 44% 21% 14% 10%
Less international “physical” exhibitions, and overall less participants 2% 19% 24% 21% 34%
Covid-19 confirms the value of face to face events - sector bounces back quickly 68% 23% 5“/»122/0
L -

L AF7| X2 UFIOIA 27kt “31st UFI Global Exhibition Barometer' @] LSE HHZAISH LYRQIL|CY,
: ZHESH XpMISH A2 NS HHAAEO= HEtS FA|7| HIZLIC
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in Asia) 2 MNE[QUCt.

’234 Global Traveler Leisure Lifestyle Awards 4 O|0]X]|

.\EISURg g,

Best Leisure Destination
in Asia
Seoul, Korea
2023

£X: Global Traveler
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W 20234 ¥ S=/ME QHIRE SA|
(Hel: ¥
2,000,000 1 635.066
1,535,641 B 1,485,684 1,476,218
1,500,000

1,000,000

1,104,803

500,000

0

1,201,802

m 20234
m 20194

‘239 A=A(Y) | 198 YU=X(F) |T19E iH| SHE(%)
A 4,430,796 17,502,756 - 3,650,976
18 434,429 1,104,803 A60.7 357,969
24 479,248 1,201,802 A60.1 394,900
3 800,575 1,535,641 ANAT.9 659,674
43 888,776 1,635,066 AN45.6 732,351
o 867,130 1,485,684 AN41.6 714,515
6 960,638 1,476,218 A34.9 791,566
74 1,448,067
8¥ 1,586,299
= 1,459,664
108 1,656,195
Me 1,456,429
128 1,456,888

x Mgyese

2022 M2H=E

HIE 82.4%(SlHEHHTANE

X EX HEXAI™EA|AE (http://www.tour.go.kr/)
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W 2023 3 OIRHIZE SA

234 E3X4(H)

198 EIX(Y) 194 ChH| SZE(%)

A 9,932,475 28,714,247 -
k= 1,782,313 2,912,331 A38.8
2¥ 1,724,880 2,617,946 A34.1
3 1,472,193 2,334,153 A36.9
43 1,497,105 2,246,417 A33.4
b¥ 1,683,022 2,401,204 A29.9
63 1,772,962 2,495,798 A29.0
74 2,642,585
8 2,427,634
od 2,049,830
10 2,153,847
(= 2,090,192
12¥ 2,342,310

X EX: BEXA™HA|AE(http://www.tour.go.kr/)
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B2 26 28 43 54 32 25 20.8
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oIZYAOF 13 14 19 23 23 22 1.4
FHLICE 10 09 17 21 20 15 9.2
Chet 49 48 64 77 67 97 402
B | 434 479 80.1 889 867 96.1 443.1
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A 4,516,912 3,398,658 3,382,603 6,700,861
12 300,514 198,633 76,064 506,911
24 218,464 171,091 70,347 471,534
3 188,057 129,276 76,250 528,057
43 345,880 150,665 227,831 627,695
bd 375,812 345,943 519,982 730,996
6 304,605 306,036 259,455 563,969
74 414,103 405,690 167,912 557,817
8d 416,971 471,606 201,280 484,060
od 376,091 213,145 531,326 558,473
108 600,599 293,424 647,843 713,886
Me 416,591 341,137 369,167 572,413
128 569,225 372,012 235,146 385,050

% EX HEXAMEEA A http://www.tour.go.kr/)

20224 M39Q| £ #EX| S 7+ B2 #3240 P28 X2 RHIEE(4,516,912F)0(0 70|
HEYHIEE(3,398,668E), A=3(3,382,603), H+3(2,696,402), MSAIEH D= =2

(2,452,057), &H3(1,186,361) == LIEGCE
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=T 20194 20224 ‘194 CfH] SUE
L=l 3,874,837 3,164,299
=2 Q=0 1,471,909 218,304
24 5,346,746 3,382,603
L=l 389,642 265,635
z0 Q=0l 60,756 20,985
x2a A 450,398 286,620
< TEN 780,607 849,438 8.8%
A3 Q=01 93,717 38,368
A 874,324 887,806 1.5%
L=el 1,238,410 1,044,875
Y3 ol=2ol 546,648 141,486
A 1,785,058 1,186,361
L=l 1,319,992 928,726
HADEI20tS Q=0 159,203 - -
24 1,479,195 928,726
L=l 2,044,800 2,593,264 26.8%
57 = Q=0 368,796 103,138
A 2,413,596 2,696,402 11.7%
TEN 1,804,192 2,452,057 35.9%
NEAEol=a 2 =9l 44,011 - -
A 1,848,203 2,452,057 32.7%
L=el 3,215,625 3,328,379 3.5%
M7 FUFYLEH Q=20l 138,464 70,279
A 3,354,089 3,398,658 1.3%
L=l 76,844 104,197 35.6%
MSAHA| stejotHlE =0l 4,003 1,778
oo 24 80,847 105,975 31.1%
= L=l 5,891 2,247
MISCH7 | E =2l - - -
A 5,891 2,247
=22 TEN 97,811 78,722
R - 9=l 543 106
oo Al 98,354 78,828
L=el 285,723 245,998
MOUEAHA RIS 2=0! 308 - -
= A 286,031 245,998
A= Lj=201 968,375 305,711
AU EZEFAHAR =0l 35,314 7,196
24 1,003,689 312,907
L=l 360,142 410,175 13.9%
45+ HE-HE =2l 22,028 632
A 382,170 410,807 7.5%
TEN 5,786,118 4,516,912
ROY=E 9=l - - -
A 5,786,118 4,516,912
L=el 1,369,800 1,126,670
S0+t MEATI0| 2=0! - - -
A 1,369,800 1,126,670
L=l 1,268,073 1,124,489
OIF0IE =0l - - -
24 1,268,073 1,124,489
St 24 5,574,539 6,700,861 20.2%

X EX: Al

1=

EAAE(http://www.tour.go.kr/)
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4. ME A 22

B MEA| AR ol (2l 7H, %)
20234 1&27| 20194 1&27| 20224
g
AIR 4| PAH | BB | MYH 4| PAH | MAM 2 | P
T 11,963 100.0% 2.6% 11,660 100.0% 11,363 100.0%
Cllig 8,424 70.4% /A1.2% 8,567 73.5% 7,808 68.7%
HE=EY 458 3.8% 0.1% 441 3.8% 473 4.2%

ELZ0|ZAI2Y 1,450 12.1% 2.6% 1,148 9.8% 1,420 12.5%

=H =0 824  6.9% 1.9% 607 5.2% 818 7.2%
7= 3 0.0% 0.0% 3 0.0% 3 0.0%
FEAEY 211 1.8% A0.6% 276 2.4% 217 1.9%
HGHYA LY 593 5.0% A0.2% 618 5.3% 624 5.5%
20234 127] S#E2 20199 1=27] HiH| SZ&ES 20|

:'
S SS US| (http://www.ekta.kr)

o= A EaIEYR|(KTAZF LHe T= HIAA S1&(20234 1/4=27| 71ZE) o T=H MSA2|
M BEARIA = 11,9637H2 20193 Cid| 30371(2.5%) 37tot0f Z=LH19 0|F 20204
1,28171, 20213 11,2107, 20224 11,3631 /IS¢ 0| MSL=Z 2019895 H2lot=
Ho U #3E 24 ==M0 Az Az EME1 U

=

=

LEH0|SAIEYL, H=AYUA 2 Z2| S/HHE 22 A0 59 2 Hee=z 4,
(@]
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B2 | AstE2 | oo

A 4,430,796 10,711,727 2,702,081 5,574,969 12,914,691 6,279,520 2,179,745
14 434,429 1,497,472 464,168 871,162 2,144,948 931,680 254,359
28 479,248 1,475,455 466,032 932,969 2,113,550 957,840 369,098
38 800,575 1,817,600 475,643 895,425 2,219,040 1,020,000 486,171
43 888,776 1,949,100 458,083 984,146 2,182,100 1,130,000 553,211
bd 867,130 1,898,900 389,288 916,257 2,013,852 1,110,000 516,396
6 960,638 2,073,300 448,867 975,010 2,241,201 1,130,000 509.693
74

8g

og

10

114

128
X YU U=HE AN (Japan National Tourism Organization, JNTO)
X T2|m: J1EIIL._I4".;PZ1;7,§,(Republ|c Of The Philippines Department Of Tourism, DOT)

X HE

L}

Lt D017

T o

H|(Trading Economics)

X Ef= EjZEEHS=Z(Ministry Of Tourism & Sports, MOTS)
X AMZIHE: MVIEE HHEM HEQE(Singapore Tourism Analytics Network, STAN)

% CHEE: CH

34
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&2 (Tourism Bureau, M.O.T.C)
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B HoE

NAZZZI(UNWTO) SAH0 T2, COVID-19 tird L 0|F AWK =4 2 =Y
2% 6TY Fef LA OfAOF EHEY X|F92 =g WO H7(=tet 4| Z=tz 2ls 2020 E
20227 © MIA £42] 40%01 digdts 12 Y E4E 7ISHCH RE2 M MA &9
30%0 siEot= of 7,700 H2{Q &40 Ld3ALt.

OfRIZF 2023 MN127| =H| £& o= 2f 29 3,404% B /|1SotH =4XRI =AMIS S0[6ICH,
O Z}=9] 2Mk= COVID-19=2 Qlsl et &5 SiEA7 |1 =2KR1 2| SHE ol =2foi!

UL,

E2 H0|1 UM, 20224 127] CHH| 66%2] 3IEE2 HO0|X UCt. 2023E 127] 374
u]

bof 29 3% oHfEt FHO| 0| ™ MAS =L, Ol= 20223 & 7[2te] & Hi7t
t

02

20194 [iH| (Y UM FSUE o
(9 %)
20 15
: B
-20 - -10 -0 -14
-20 -20 m 2021
-a0 z -9 2022
34 m 2023(1-3%)
_6[] =
-59
5 -63
-gg - 62 66
A 5 w4 Bl
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MIA 2ol HE=HMXAQ FE2 90%2 &E =4 +~ 2585 ERCH 0= FLHAHE=
(NTTO)M| =M Dj=0M |RELZS 2 2d =2H JEME =0/H 20224 13 iy
2023¢ 18 +118%°2 3=E= BT

m =H 2 2
20225 1X 22 sl WH|Y 0|MY 65% SEMK AL

=A HEr2 2022 Zop 5ot 201993 Ol MS2=2 1x Hols ISR, R 8=
WMoY O] &S ZURCE MAZZZ|FHUNWTO)M| MEH 0= 20199 =A & ¢ ]
65%°| 2l58= /IS8t +X0[Ct

Of2fgt k= 2022 2019H9] 66% = 7|52t =M &= X2 FAtet A2 2 TOtEILY.

FQ FY 20194, 202244 &4 U 20194 [HH] SZUE (e o)

2000 -
ar 0oo
[
- 1494
1500 -
1031
1000 - m 2019
2022
58430 s
500 330.4 2439
131.4
s [ l
D T T T T 1
Ha a4 ozl 7t SIS OFEf

V36.1% V13.1% V248% V3lT% VT24%

EX: UNWTOMAZ-E7 1)

FE2 2022 5,500 F2i9 2E S /|50t 201949 87% =I5&= E%QEH, OtZel7h=
HEHY O =2 75%, &2 70%, OlF= 68%E 2=t Ol2fet 2582 +X|Q| st HE0]
=/t dS228E 7|Qgh Aoz EMET Q.
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2000 -
1500 COVID-19 (2020)
=l =119d9 (=724%)
1000 fhFagl: =93009 (USD, -63%)
500
a07 456
0 .
209 2020 2021 2022

EX: UNWTOMIHZZ7|7)

IATAG| C2H, ™ MA i 2452 2023E 127(0] ME CHH| 58% B7tst Q5272
(revenue passenger—kilometers, RPKs)E 7|26t
M MA ASUAZ(RPKs)= HOE O™ £~Z2| 86%E 2|=otH T CiH| 4&3H20 OFA|O}

EIE 3 AN ZAM7tE 3150 2 FES 7ML

Xgdz = 20/9 QASHAZ(RPKs)= 20199 +Z2| 95%, &2 2%E 3ISICH, K9
FHEUHE(RPKs -15%)= XY WO =H nSZ0| LaiX|HA Mo o™ SZ0| 28
SIHOLE, 2HEl OFHZ|7tt OtE2|7H= 22 16%2 11%M%] ZASMCH OFA|OFRt EfTFO| X|HQ|
FESUAZ|(RPKs)2 04%5| 20194 CHH| 40% =2 $X[0[X|2F MA ThH| 453t &S EAC

NAS e HrE2 20234 18 54%01M 20234 38 66%E 7ISoIRCMH MIA HEZ2| X[Ho|AM
2023 3E0| 60% 0|9 Hras EXRAH. S5t OtAOfF EfEY K92 67%2 A4 Hras
HJOH, Ol 65%, 78 64% =22 LEXIL.

N2 X|FE=2= QMO0 71220l SR8 25 72%2 4 HREs 7|1, SYOHHZ7H7t

1= = 7
69%, =0t 67%2 HRE= MA Brs dzlole A2 EMERULCE
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2024 AMMA] =HEE, MY O =22 =4 022 A

UNWTOS| F27tE2 =2 USH0[tl 77t &80 25 & =4 HIE S7t= 0|0{X|H 20234
=HHEY 259 ZE=0] 3 ACZ (Fot AL Ol=ier =M FAl= 7tdH] 6l S ol AEY
Lot HetAZ A= ooty U0t

HER0 MRS =HEZ0| 2024 0K (37%)0|Lt 2025 0% (24%)M|= 2019 &2
SOOI e A=z ERCH, oF 28%20| 202340 =l=52 A2 Kot Ut

50%
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P 20227 9% 42
20% - 20239 189 M2
11% I?U?Sh‘j Eﬁ JS_E_
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10% o .
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o|o] &4 20234 202444 20254 0|5
EX: UNWTOMAZZ7 |7
IHSE7 |IZ2(IMF)2 MAZHXL(2023F 42)0N 28H =2, 127t Z=LS JAO=Z MA
AN MEES 20224 3.4%0|M 20234 2.8%2 =3IT|CHL 2024E 3.0%2 2ATtSHA HISE

l
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ZoZ Ao, 0|25 MAIMZ "Rocky recovery(BLst MEAM)'2 BH

B
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4 28
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0.8%=, DR 2.1%0IM 1.6%= 248 4 UL, IMF AlL2|Q0| T23, Z870| 71%0] Xi4
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Ofl =L
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A7 LIS UNWTOOA gt7Ztst “World Tourism Barometer' 2] LIS MHHESH LIQIL|CY
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