SEOUL
TOURISM
ORGANIZATION
CORPORATE
DENTITY
BRAND
GUIDELINES

—
VER1.0
AUG. 2018




INTRODUCTION

2018 DESIGN CONFIDENTIAL

2 710|=20lef 2 YoM s XIFE2
MSEATte| O[0|X|E ChLtRlol HESE Y

o
Risoz Qx(sh| 3t 71

2 YR
LTGALD HAZIR HEE 22|S 2f5H

Of2He| Afets 45101 Bi2IHQ! 212[7} O|RUX| =5

5fofof g ict.

2. 27l0|=2fol2 MERHERiEte] S5t xRio|,
ChelH|o|22 2Rz REGIALE 2T s = QHELICE

4.7} 2 710 =2fQl0j| it siAo] 25t A
BT Bt of < Zidsfo gLt

2l
MgEzxlc S
Tel 023788 0865 E-Mail admin@sto.or.kr

C.I.CIxfol & 70| =201 KR
H[ieClxfol

Tel 023448 5258 E-Mail info@vinno.co.kr

www.sto.or.kr

SEOUL TOURISM ORGANIZATION CORPORATE IDENTITY BRAND GUIDELINES | AUG. 2018



CONTENTS BASIC SYSTEM
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1.1.1

CORPORATE IDENTITY ELEMENTS  C.I. BRAND LOGO

STO CORPORATE IDENTITY BRAND LOGO= MSZHMHS
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1.1.2

CORPORATE IDENTITY ELEMENTS  C.I. BRAND LOGO GRID
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1.1.3

CORPORATE IDENTITY ELEMENTS  C.I BRAND LOGO CLEAR SPACE & MINIMUM SIZE

Claer Space

Minimum Size

S0 -
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1.1.4

CORPORATE IDENTITY ELEMENTS  C.I. BRAND LOGO COLOR_CORRECT USAGE

STO BRAND LOGO COLORE 7|23 F451=]
J2IGEH[01M HEH0| 0f242 0=
1= ZRHE ABE £ USLICE

Full-Color Orange Logo on White Background Full-Color Orange Logo on Black Background Full-Color White Logo on Orange Background

When gradient effect is not applicable, full-color can be replaced with one-color.

One-Color Orange Logo One-Color Black Logo One-Color Orange Logo One-Color White Logo
on White Background on White Background on Black Background on Orange Background
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1.1.5

CORPORATE IDENTITY ELEMENTS  C.I. BRAND LOGO_INCORRECT USAGE

DO NOT DO NOT
Change the Orange Color Outline the logo

DO NOT
DO NOT Add effects like shadows, dimensions,
Change the size and gradients to the logo

_~

DO NOT
DO NOT Place the logo on backgrounds that
Stretch the logo provide insufficient contrast.

DO NOT DO NOT
Compress the logo Place the logo over busy background
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1.1.6

CORPORATE IDENTITY ELEMENTS  C.l. BRAND LOGO BACKGROUND

FULL COLOR

IStlo ~ [std  Isto

HEBPNE  MSTTYE

IsSto Isto Isto Isto

HEBUTE  MSBIYE  MSBIND MBI

ONE COLOR
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2.1.1

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + KOREAN + ENGLISH (Vertical)
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2.1.2

CORPORATE IDENTITY COMBINATION  C.I. BRAND LOGO + KOREAN + ENGLISH (Vertical)

L SEOUL TOURISM ORGANIZATION
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2.1.3

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + KOREAN + ENGLISH (Horizontal)
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2.1.4

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + KOREAN + ENGLISH (Horizontal)
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2.2.1

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + ENGLISH (Vertical)




2.2.2

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + ENGLISH (Vertical)




2.2.3

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + ENGLISH (Horizontal]
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2.2.4

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + ENGLISH (Horizontal)




2.3.1

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + CHINESE Simplified (Vertical)

BRI
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2.3.2

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + CHINESE Simplified (Vertical)
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2.3.3

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + CHINESE Traditional (Vertical)
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2.3.4

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + CHINESE Traditional (Vertical)
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2.3.5

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + CHINESE (Horizontal)

CHINESE Simplified

[ ERTAME
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CHINESE Traditional

SR E
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2.3.6

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + CHINESE (Horizontal)

2018 DESIGN CONFIDENTIAL

CHINESE Simplified

CHINESE Traditional
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2.4.1

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + JAPANESE (Vertical)

VI IVERTCRS
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2.4.2

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + JAPANESE (Vertical)
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2.4.3

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + JAPANESE (Horizontal)
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2.4.4

CORPORATE IDENTITY COMBINATION C.I. BRAND LOGO + JAPANESE (Horizontal)
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3.1.1

CORPORATE IDENTITY COLOR

2018 DESIGN CONFIDENTIAL

C.I. BRAND COLOR PALETTE

PRINCIPAL COLOR PALETTE

STO ORANGE

PANTONE® 137C
C:0 M:41Y:100 K:0
R:255 G:163 B:0

STO BLACK

STO GRAY

PANTONE® 425C
C:48 M:29 Y:26 K:76
R:84 G:88 B:90

STO VIOLET

C:40 M:97 Y:11 KA1
R:166 G:35 B:122
#a32d84

STO BLUE

C:100 M:98 Y:21 K:31
R:38 G:34 B:91
#26225b

STO WHITE

SECONDARY COLOR PALETTE

STO GREEN
PANTONE® 375C
C:46 M:0 Y:90 K:0
R:151 G:215 B:0

STO LIGHT BLUE
PANTONE® 311C
C:68 M:0 Y:13 K:0
R:5 G:195 B:222

STO BLUE
PANTONE® 285C
C:90 M:48 Y:0 K:0
R:0 G:114 B:206

STO YELLOW
PANTONE® 116C
C:0 M:14 Y:100 K:0
R:255 G:205 B:0

STO BROWN
PANTONE® 146C
C:7 M:50 Y:100 K:34
R:167 G:109 B:17

STO RED
PANTONE® 186C
C:2 M:100 Y-85 K:6
R:200 G:16 B:46
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