


Seoul Tourism
Organization

The Seoul Tourism Organization (STO) is

an organization specializing in tourism and

was established to promote the tourism industry
and revitalize the local economy by creating

a global brand for the city of Seoul

to increase its recognition across the world.

| | 8 REN 1
! [ : I
I.I' WL ) TN ”" T
| _"' l .. TR - ﬂ
L (TP R

|

= A

i |;‘a:ﬁfiml’.lh:"h!'?""ﬂ‘g’ﬁ; _
e {f g : : E

eoulasa To
O also pla e role of a to
e e O d arlo drKenolde
e pe O Q dl reside
. bbtesector orean O ¢
Eo———— .
= I or eve de
; va aca d
\ | /] | 2l b
.' B F Y N " - i "
AR VANV EPGNY 0
T T + . o
/1 \
| ANNAR A RNAR AN
] A R TG SR e
: i:;‘_ .\\ ![
! ' ==
. & » -
3 | e \ 4
' T P, I[ ] Wi
1
i l B | |
f'/ =
I !
War
: ok
I L0



History
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TOURISM ORGANIZATION

2023

- Selected as 'the Best Leisure City in Asia' by
Global Traveler Leisure Lifestyle Awards
- Opened the 2nd Seoul Hiking Tourism Center

2022

- Opened the Seoul Hiking Tourism Center

- Developed seven pet-walking trails

- Ranked the 2nd highest MICE City (the Tstin
Asia) in terms of UIA international conferences

2021

- Opened the Seoul Tourism Plaza
-Ranked 3rd in UIA World's MICE city rankings for six

consecutive years

- Appointed BTS as Seoul's Honorary Ambassador of

Seoul Tourism for five consecutive years

2020

- Launched Virtual Seoul, a virtual platform for Seoul
- Provided financial support to overcome the Seoul

tourism industry crisis

-Recognized as "The Best International Meeting City” by

Business Traveler

2019

- Opened the Danurim Tourism Center
- Earned the Social Contribution Innovation Grand Prize

in the 2019 Internet Eco Awards

- Selected as a company displaying excellence in

promoting work-life balance

2018

- Established the Seoul Tourism Organization
- Hosted the 7th Annual International Forum on

Sustainable Tourism

- Earned [Korea Tourism Awards] for ‘Visit Seoul’ from

Minister of Culture, Sports and Tourism

2008

- Established the Seoul Tourism Marketing Co,, Ltd.

Mission & Vision

SEQUL VISION 2030

Mission

Develop Seoul into a sustainable tourism city through the
promotion of the Seoul tourism industry

v

Core Values

Innovation Participation Mutual Benefit Responsibility

Vision

Evolve into a specialized tourism organization that drives
change and development with Seoul residents

v

¢ 5Primary Strategies —*

Lead Seoul

Enhancethe
competitiveness of
global tourism

Establish
sustainable
tourism
ecosystem

Routinize
Grow to New tourism ESG

management

Normal MICE City attractive
Seoul tours

e—— 10 Strategic Tasks —

) Enhance business )
Promote Seoul Develop new normal Establish ~ Spread eco-friendly
) ) ) support and win-win
tourism brand MICE service the tourism for all ) tour culture
cooperation
. L Integrity, Safety,
Enhance tourist ) ) ) Establish big-data o, o i
) Establish sustainable  Develop attractive ) Communication,
customized ) based tour service L
) MICE environment tour content and Organizational
marketing system )
Innovation
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' Seoul, Make It Yours @
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Seoul of
the World S

\ / r y . . Seoul Tourism Global Campaig
Enhance the competitiveness : _z—
of global tourism

n Poster

To promote Seoul as an attractive tourism city - :
produce and promote a variety of content. : : ,

Seoul global marketing
Operate the official Seoul tourism website & app, Visit Seoul

Operate the official Seoul tourism YouTube channel, VisitSeoul TV
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Holding of Seoul Tourism Fair & participation in International Travel Fair
Cooperate with international organization to exchange effective policy

Seoul Tourism Symposium for Global Competitiveness

&

Hosting of Seoul Tourism Session & Participation in Overseas Tourism Expo

i a®™ (

Operate the official Seoul tourism YouTube channel, VisitSeoul TV
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Plan with us, Play with us

ORCANIZATION

SEOUL

Plan with us, Play with us i
irtualseoul 20,
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Seoul Booth at IMEX Amerlca Seoul

S LI / .]
Seoul,
a city holding Global MICE

Fostering high value-added MICE industry

Developing convergence MICE services and
create a sustainable MICE environment.

Promotion and Support for International Conferences

[Seoul MICE Alliance and PLUS SEQUL] Creation of Sustainable MICE Environment
Promotion and Support for Corporate Meetings & Incentives

VIRTUAL SEOUL - Promotion of Virtual MICE Venue

Develop and train MICE human resources

008688

Fostering of Global & International Professional Convention Organizers (PCOs) for Seoul

2022 HEMICERRIoliA papgey

_ SMA Members’ Day
s e i L

Promotion and Support

for Corporate Meetings & Incentives VIRTUAL SEOUL - Promotion of Virtual MICE Venue

2023 S-BIC |4 XA Al

Seoul-Based International Conference (M&71¢+ Zx|2|2])

Fostering of Global & Internatlonal Professional
Convention Organizers (PCOs) for Seoul

Development & Cultivation of MICE Personnel
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Seoul Lantern Festival and
Gwanghwamun Plaza Market e } ! ) 4
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3 1 4 W Seoul Danurim Tourism Center
% (Universal Tourism Services)

Everyday tour

of fascinating Seoul
Activation of urban tour

Activation of urban tour

Seoul Lantern Festival and Gwanghwamun Market
Seoul Danurim Tourism Center: Creation of a Universal Tourism Environment
Seven Pet-friendly Trails in Seoul

Developing a variety of urban tour content while building a [One More Trip] Fostering Experience-based Seoul Tourism

tourism environment that benefits everyone. TouristInformation Centers

Seoul Tourism Maps & Guide Books

Seoul Citizen Tourism Academy

90080868

Develop Han River Waterfront Experience Program

MY “0iL sz00

[One More Trip] L £ l j E
Fostering Experience-based Seoul Tourism | Seoul Citizen Tourism Academ

Tourist Information Centers B8 Seoul Guided Walking Tour e Develop Han River Waterfront Experience Program
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Seoul International Travel Mart
& Seoul International Travel Mart for Medical Tourism

2 k
Seoul-Local Areas cooperation for win-win tourism
i |

Support of Sustainable Tourism
Ecosystem

MY SOl Sz0UL
Establish sustainable tourism ecosystem 2023
STO constructs big data-based tourism service infrastructure and SEOU'_. € .

supports innovation of Seoul tourism ecosystem SHOPPING
- e :

Seoul International Travel Mart (SITM) & Seoul International Travel Mart for Medical Tourism (SITMMT) ‘toE'-"S7 slbﬁ

Operate Discover Seoul Pass discount card

Supporting & Fostering of Seoul Tourism Startups

Seoul-Local Areas cooperation for win-win tourism

Holding of Seoul Shopping Festa

Statistical survey and research on Seoul tourism & MICE

0606688

Search and promotion of Seoul theme tour counties in cooperation with 25 local governments L~
L0

Seoul ShoppingFesta

SEALED | FAIR TRAVEL
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Sustainable Tourism Project with the UNWTO

Supporting & Fostering of Seoul Tourism Startups
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Distributed employee—macLé 3
upcycled Key Rings to global tourists| |
Participated andAofferedjob
gounsel_in’g'atvjongro—gu Youth
. JobFair

- Participated in JobTalk

as an industry mentor for tourism

and MICE workers: * ‘

Environment gt 4

- Participated in the ZERO (N - Conduc'tedblooddphétion with
Disposable Product Challenge i { t Fés_idency oci’:up‘énts’qu ttheoul

- Founded the Seoul Tourism 40  " ’;Tourism P_Ia';’q‘«"f‘ % “',.: £
Organization's "Tumbler Day" L 48 i d A Of‘Fergi;I -HBn-Rlvgr'HééIing»’ py &‘

- Installs of recycling bins in front of { ‘ g 3
the Tourism Information Center: il

- Operated ESGWEEK -Participation  l&¢ 4 =+ {31 B participatedin "G
in the pledge to practice carbon & : h - One Te:'arp,%fadqgi lco
footprint and plogging 3 . ! '
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Tour Guide

(® Date Every 2nd & 4th Wednesday of the Month
(4F) Multi-purpose Hall, Citizen Academy

(Excluding public holidays)
(11F) MICE Play Shop, Online Media Center

@®@Tour Schedule  2PM
_ @No. of Applicants 10 or less

Operation Office of Seoul Tourism Plaza
02-3788-8172

®Time Approx. 30 mins - 1 hour

® Website wwwi.sto.or kr/plazatour




¢ A Place You Want to Travel & Live
Your 1o
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* PRINTED WITH| . . e .
@ This brochure has been made of eco-friendly certified paper and soy ink.
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Publisher Public Relations Team, Seoul Tourism Organization
Address 85, Cheonggyecheon-ro, Jongno-gu, Seoul (6F, Samil Bldg.)
Tel +82-2-3788-0800
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